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Abstract

The environmental awareness led to the concept of Sustainable Consumption, based on three
major issues, economic development, environemt preservation and social equity (BONITO et all,
2007). Currently, this concept is among every economic policies of the development
governments. In this perspective, Mota Jr (2009) states that the concept of sustainable
development goes to the so called "Ecological Modernization", a concept that is at the forefront
and that it is restructuring the political economy of capitalism with the inclusion of environmental
concerns, called by many authors the ecocapitalism. Within the ecocapitalism comes main
activity of the society, consumption, and with it comes the actual care for the ecological values
and sustainable development (PORTILHO, 2005 and MOTA Jr., 2009). However the
environmental awreness not always have the consequent action, given

he so called attitude-behavior gap (YOUNG et all, 2009 and JACKSON, 2005). Along with the
need of information, that a great number of studies shows that is an insufficient tool to lead the
environmental awareness to a real action for the environment (MONOSTORY et all, 2008 and
LEIRE et all 2004), is variables like education level (YOUNG et all, 2009), gender, area of
residence and sport pratice (TUOHINO, 2002).

Paiva (2008) adds that the individual's awareness of the own body through activities in nature can
lead not only to understand and promote interest in issues of preservation but also to change their
ways, realizing that its individual action is significant.In this context, sports manage a growing



industry of services and products that also follows the guidelines provided by the society, in
leisure time.

So, the aim of this paper is to identify the differences among nature sports (surf) and urban sports
(fitness) in the development of an environmental awareness and the consequent action that in this
study is the sustainable consumption.

To realize this research a questionnaire was applied to 466 individuals, 210 from surf and 256
from fitness. A database has been created, using de PASW software, statistical program and the
gathered data was treated according to the exploratory character of the study, through the
descriptive parameters and adquade statistical graphics and tabulations. To confirm the
siginificant differences the t-studente was applied, and to identify the relation between some
variables the chi-square was applied. The analysis model is formed by three dimensions
endorsing the general environmental awareness, the sustainable consumption and the sports
ecological attitude/behaviour. Each one encloses characterization variables (age, gender,
education level, type of practice, surf and fitness) and dependet variables organized by alternative
choices given for each pre-defined dimension.

The results showed significant differences between the chosen sports in matters of the motivation
for practice, where the surfers have more interess for enjoying the nature; and the influence of
sport in changing environmental attitudes, where the fitness individuals are more ceptical to the
refered influence. This facts conduct the conclusions to the importance of the proximity with the
nature to better understand it and change attitudes. Still this study is an important contribute not
also to identify and classify Portuguese sport population within the related aspects already
mentioned, but to point out characteristics needed for the green market area and sustainable
consumption.
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