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Abstract
Sport tourists travel extensively to attend events, yet little is known about them (Horne, 
2006). This paper provides an analysis of the 2008 Beijing Olympic Games, focusing on the 
sport tourist profile. Primary data was collected through surveys during the event in China. 
International sport tourists (n=291) were surveyed at a range of Olympic and key tourist venues. 
The findings identify the origins of sport tourists, perceptions of China and levels of awareness, 
perceptions of and intentions to travel to the 2010 FIFA World Cup™ in South Africa. The 
findings are especially valuable for future mega-event hosts and organising bodies.
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