
226

THE LIKELY IMPACTS OF THE 2007 RUGBY WORLD CUP IN FRANCE

Eric Barget, University of Poitiers, France, eric.barget@univ-poitiers.fr

THE CONTEXT

The aim of this contribution is to estimate the likely economic effects of the RWC 2007 in France. The R.W.C. 
is presented by the International Rugby Board as the third sporting event in size, according to the number of 
TV viewers and spectators. While it could be debated, it is obviously an hallmark event which has the potential 
to modify the economic and social situation of the host regions and countries, but what will be the size of these 
changes ? If it is a great opportunity from a commercial point of view, is it also a good thing for the community 
as a whole ? This impact is twofold: 

– a monetary impact which will take place in the short (bidding and operating costs, visitors expenditures...) 
but also in the longer term (tourism development, businesses opportunities, ...), 

– an increase in the population economic welfare which is a benefi t of an intangible nature not expressed in 
monetary terms, so that it is diffi cult to value them (some sophisticated methods had been built specially 
for that purpose, as the contingent valuation method and the travel cost method). In fact, we’ll have to deal 
with all the rugby world cup economic externalities which will modify citizens satisfaction. 

SCIENTIFIC METHOD

The event will be analysed in the framework of cost-benefi t analysis as there is now an agreement between 
economists on the fact that it is a more complete approach than an economic impact study. Benefi ts but also 
costs are considered, and for what is of benefi ts, monetary aspects are taken into account as well as welfare 
changes in relation with the event. The cost-benefi t analysis relies on the basic premise that a desirable public 
project is a project which is useful for the population so that inhabitants attach a great value to it. An ex-post 
valuation will be undertaken by the author during and after the event, but obviously the results won’t be known 
for the conference, since the event takes place from the 7th of september to the 20th of october. The paper will 
therefore summarise what could be expected or what is to be feared for host territories of the RWC in France, 
according to the results of previous valuation of the RWC 1999 in Wales and 2003 in Australia, considering 
french territory characteristics, and the way this event will be managed in France. 

FINDINGS OF THE RESEARCH

This paper suggests that the short term economic impact of the RWC 2007 in France on the value added of 
the host regions, will not be so impressive as it could be expected by public decision makers. The reasons 
why it is so are presented. It appears that the fi nancing structure is in a fi rst place responsible for that. It is a 
commercial product that should earn as much money as possible for the IRB through sponsorship revenues 
and TV rights; this money is dedicated to help the expanding of rugby game all over the world, as there 
are only twelve countries that really have nowadays a “rugby culture”. Only ticket sales are dedicated to the 
organisation of the event, and consequently it is diffi cult to fi nance the building of new big facilities. A 20 000 
seats stadium called the Yves –du Manoir stadium was nevertheless built in Montpellier, as well as a huge car 
park under the motorway A86 close to the“Stade de France”, and two giant screens were settled up in each 
stadium, but basically rugby matches will take place into the stadiums improved for the soccer world cup 1998. 
Furthermore, bidding expenditures are not so large than for the Olympic games or the football world cup. 
Indeed, there is weak competition because only few countries could be expected to organise the event. To fi nish, 
it is also a custom that the world cup is hosted in not only one country, so that the impact is in part escaping 
abroad. Therefore the potential impact is probably small and mainly associated with tourism expenditures.
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In this context, the legitimacy of the world cup for the host regions and the country relies on the economic 
external effects which are mentioned in the table 1 thereafter. For each category of external effects, we tried to 
assess how large the impact would be, according to previous studies on the R.W.C., and specifi c data we had on 
the R.W.C. 2007 in France. We are speaking of a likely impact, because only a complete ex-post survey could 
allow a precise measure of what will really change. 

Table 1: External effects of the rugby world cup 2007 in France.

CONCLUSION

The Rugby World Cup is a typical case study which shows that it is not possible to usefully help policy makers 
in the decision process by resorting to the sole economic impact study, because most of the benefi ts which are 
intangible would be forgotten. The only way to assess these benefi ts is to make a contingent valuation method 
so that taxpayers could express their willingness to pay for the RWC ; thereafter the cost-benefi t ratio can be 
established in a way to know if it worth it or if it is better to forget it in favour of a more legitimate project with 
a better cost-benefi t balance.
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