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PROFESSIONAL PLAYERS: SPECIFIC INTANGIBLE ASSETS
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The goal of this research lays in a refl exion on the opportunity to measure the value of professional players and 
record them as an asset in the balance sheet. The question is: “is it possible to assimilate professional player to 
specifi c intangible assets?”. The new defi nitions proposed by the French and International accounting standards 
bring a new glance on the accounting approach of an asset. However, many questions remain unanswered about 
assessment and impairment test of such a specifi c asset. 

First, the “player capital” concept is viewed as a specifi c intangible asset of the professional sport fi eld. Second, 
the accountability of this asset is discussed, emphasizing on the diffi culty to respect the principle of sincerity 
as well as to reach the objective of fair view.

METHODS

Our refl ection leans on a review of the literature dedicated to the theory of the human resources (T. Schultz 
[on 1961], G Becker [on 1964] and J.C. Mincer [on 1958], R. E Flamholtz [on 1968, 1972, 2001], B Likert 
[1967,1973]. Brummet [on 1968] and W. Pyle [on 1968], E. Marquès [on 1980]) and accounting theory on the 
French accounting standards (General accounting plan) and international standards ( IFRS).

RESULTS

At present, only the operation of transfer is allowed to be recorded as an asset in the balance sheet.
The activation of these contracts reveals a phenomenon of strong enhanced value of the asset in the clubs 
constituted by their players.

Some clubs such as A,.J. Auxerre, Olympique Lyonnais or Metz Football Club count as an immediate charge 
the costs of the transfers made whereas at the same time, the Marseilles Olympic, A.S. Monaco or the Lens 
Racing Club treat these very transfers as charges to share out and thereby improve the amount of their own 
capital.
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DISCUSSION

The regulation CRC 2004-07 dated 23 November 2004 concerning the accounting treatment of the transfer 
allowances paid defi nes the allowances as the «amounts paid by a company in the sports sector to another 
French or foreign company during the transfer of a professional player, except for the allowances paid to any 
other body1». The regulation introduces an important change in the accounting mode of transfer allowances. 
These allowances can no longer be considered as charges but be counted as incorporeal immobilisations, 
redeemable over the length of the contract and the club must operate periodical depreciation tests to check that 
the net accounting value remains inferior to their use value.
The regulation of the CRC is based on the opinion2 related to the defi nition, the counting and the assessment 
of assets inspired from the IASB standards: “any heritage element with an economic value for the entity is 

considered as an asset”. It completes the present defi nition by the following terms: “an asset is an identifi able 

element of the heritage with a positive economic value, that is to say an element generating a resource which 

the entity controls because of past events and from which it expects future economic advantages”.

Taking into account the dispositions of the norm IAS 38, the above opinion defi nes more precisely 
the identifi able character of incorporeal immobilisations namely, “an incorporeal immobilisation is 

identifi able if it is separable from the activities of the entity, that is liable to be sold, transfered, rented or 

exchanged in a separate manner or with a contract, another asset or liability or it results from a legal or 

contractual right even if this right is not transferable or separable from the entity or from the other rights 

and obligations”.

The allowance paid by the company in the case of a transfer corresponds to the acquisition of a contractual right 
“it controls because of past events » and of which it will be the only one to expect future economic advantages 
related to the presence of the player in its team”.
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